pix Theatres Win New Laurels In Rochester 


Save Tours 


aff Reads ALL of 


| REPORTS SH 
ANDSLIDE 


iz 


Publix 4 


The Official Voice of Publix 


prtattanst 


Publix Thedtres Corporation, Paramount Building, New York, Week of March 2nd, 1929 


PPRECIATION-WEEK FOR MR. KATZ 
SHATTERS ALL CIRCUIT RECORDS 


SHOW 
OF PROFITS 


CURB “PASS” 
EVIL, WARNS 


FOR CELEBRATION-WEEK) MR. DEMBOW 


complete detaene Are 4 are not yet available for publica- 
AX OPINION has obtained sufficient evidence at this 


er registered, as the result of the circuit-wide massed- 
“Publix Celebration Week.” ' 


@ was aware that the 
mated, and ending to- 
0 be “the first annual 
test profits,’ in tri- 
splendid leadership of 
on Katz, and no ef- 
ed to demonstrate, to 
st potential strength 
ation he created. 
within the Publix 
concerted effort was 
resident Sam Katz 
effort was sold to 
ars as ‘‘Publix Celebra- 
” ‘Each. theatre of- 
ram and sold it with 
ity that more than 
blic conscious of Pub- 


cular influences help- 
anization to demon- 
ility to function as a 
the consummation of the 


of course, was the 
film booking depart- 


a list of feature picture 
s for managers to select 
ffered the best possible 
box office records. 
Morros and his music de- 
t did heroic work in lay- 
syne programs and 
materials into the 
eatre. managers. 
department functioned 
t extent and the stage 
department, under 
edo presented added 
helps. 


se four elements to 
h theatre, the pro- 
staged as the climax 
intensive barrages of 
p in news stories, ads, 


rs, radio, and count- 
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theatres that made the 
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ils will be ayailable as 
has had opportunity to 
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ration week created. 


eredit for the success 
bration, Mr. Dembow 
tkin both agreed that 
to the entire Para- 
ation as well as to 
nuch as the major- 

2 ertainment offered 
jie during the week was 
Paramount film 
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SERVICE RECORDS 
STILL SOUGHT 


The request of Mr. Chatkin for 
photos with brief biographical 
sketches and personal history in 
showmanship of the photo-subject, 
has met with about 75% compli- 
ance. 


Returns on the other 25% of Home Of- 
fice Executives, Division, District and City 
Managers, Advertising Managers, and 
House Managers who are still missing from 
the personnel cabinet-files are expected 
be in by the time this issue of Publix 
Opinion reaches you. 
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Start Yelling! 
LUPE 
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great in this 


YOUR BOX OFFICE! 


Is Making Broadway Rush to pay $2 to see 


LUPE VELEZ—GARY COOPER— 
LOUIS WOLHEIM 


IN 


AT THE EMBASSY THEATRE 
Lupe’s Makin’ Box Office Whoopee!! 
_ She’s There For A Long Run, Too!!! 


Is a favorite in the betting as the next big screen star in 
the box office class of Clara Bow and Nancy Carroll! 


LET LUPE MAKE BOX-OFFICE WHOOPEE!! 


DiTTO THE ABOVE 


for 


“DOUG” FAIRBANKS 


Says Manager Larry Shead of the 
N. Y. Rivoli Where 


“The IRON MASK” 


Is Breaking all Box office Records at 
popular prices, in its first week of 
what will be a long run. 

“The public is hungry for Fair- 

banks!’’ says Mr. Shead. 


A few issues back, PUBLIX 
OPINION published an editorial 
on the ‘pass’ situation which 
seemed to strike a responsive 
chord with most of the executives 
in Publix. 

The gist of the editorial was 
that the surest sign of an unsuc- 
eessful or amateur showman was 
a pad of passes peeping out of his 
vest pocket and his ‘‘liberality”’ 
in dispensing them. 

A discussion of the ‘pass’ 
situation in the office of Mr. Sam 
Dembow, Jr., recently resulted in 
opinions and comments _ that 
should prove highly valuable to 
everyone in Publix, and they are 
offered herewith to you in that 
spirit. 
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WE. DARE YOU 
TO DO THIS! 


Easter Sunday comes in a 
few weeks. How about get- 
ting your band leader, or- 
ganist, or somebody connect- 
ed with the program-side of 
your theatre, and photograph 
him or her with a bunch of 
‘tiny chicks, candy rabbits, 
ducks, etc. 

The newspapers will want 
advance photos with the Eas- 
ter motif, for Easter Sunday. 
Can’t you get ‘em ready now 

\and break into. print with 
*em? Which daring show- 
man will have a 3-sheet in 
the photo-background, show- 
ing the “now playing, Rich- 
ard Dix in ‘Redskin’” gag, 
or whatever else your show 
is going to be on Easter???? 
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“Naturally,’’ declared Mr. Dem- 
bow, ‘a certain amount of dis- 


to | cretionary. power must be used in 
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Who Have Seen It 


SONG!”” 


Start Telling!! 
VELEZ 
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on this attraction now! 


“He's: 
great story!”’ 


MOVED BY 
TRIBUTE 


Touched -by the tribute which 
all Publix paid him in the special 
week of extra box office effort de- 
voted in his honor, President Sam 
Katz for the first time in his life, 
was at a loss for words to express 
himself when members of the 
executive committee for Publix 
Celebration Week tendered him 
advance indications of the success- 
ful effort. 

Mr. Katz learned of the event 
almost immediately upon return- 
ing to his office from his badly 
needed vacation and the executive 
committee, of course, had only the 
incomplete returns for him. This 
report, however, was sufficiently 
impressive ,to leave Mr. Katz 
speechless with delight. 

“T don’t know how ‘to ade- 
quately thank everyone in Pub- 
lix for this tribute to ime and 
the organization,’ Mr. Katz 
later said. ‘It is the finest 
thing that has ever happened to 
me in my life. It proves to me 
that the policies of Publix I 
helped to formulate have been 
most effective from a company 
standpoint and, in addition, 
have been the means of provid- 
ing me with a host of true per- 
sonal friends. No man can ever 
hope for more.”’ 


CITY HAILS 
ADVENT OF 
PUBLIX 


One of the most gratifying ex- 
periences of Publix operation 
and prestige that has come to the 
attention of the Home Office 
since the beginning of the organi- 
zation, is brought to the attention 
of PUBLIX OPINION by 
scrutiny of the first three or four 
weekly-scrap-books of the new 
Publix activities in Rochester, N. 
Y., where the famous Eastman 
entertainnment has been sup- 
planted. Rochester is wildly en- 
thusiastic about Publix, after 
publically announcing in advance 
before Publix arrived, that the 
city did not want Publix. 

When it was 
first announced 
that Publix was 
to take over the 
theatre operation 
of the properties. 
owned by the 
Eastman inter- 
ests, the com- 
munity was 
greatly disap- 
pointed. Under 
Mr. Eastman’s 
management, the 
three theatres 
were operated in 
a@ manner. that 
was the envy of 
theatre-goers from muny cities. 
As a noted philanthrophist, Mr. 
Eastman had endeavored to give, 
his fellow citizers the best in 
musie, screen and stage entertain- 
ment, regardless of cost or the 
ability of the population to pay 
for it. 

_ After several years of opera- 
tion under this plan, Mr. Eastman 
found that the audience reaction 
was not as satisfactory as in Pub- 
lix theatres. So as a further ef- 
fort to make the citizens of his 
town happy, Mr. Eastman turned 
the operation over to Publix. 

Newspaper articles, ‘‘public- 
pulse letters’’ etc., deplored the 
change for weeks®in advance of 
Publix taking hold. 

Melvin J. Murphy was appointed 
city manager, coming from Chi- 
cago where he had spent several 
years in de luxe operation follow- 


Rewrite un- 
der Roches- 
ter, date line 
and plant in 
your news- 
papers to 
builu up 
Publix pres- 
tige for your 
box office. 


INDUSTRY HONORS 
A. J. BALABAN 


J. Balaban, one of the famous 
Balaban brethers of Balaban & Katz, 
operators of the de luxe theatre chain 
which brought about the creation of 
the Publix circuit, is the recipient of 
a deserved tribute this week, in the 
current issue of the trade paper 
“Variety.” Hundreds of actors and 
notables in show business paid tribute 
to his genius and character, the oc- 
casion being his twentieth anniversary 
as one of the outstanding creative 
forces in show business. Mr. A. J. 
Balaban has charge of stage produc- 
tion and program showmanship for 
Balaban & Katz theatres, a depart- 
ment of the movie theatre which he 
built up to its present high prestige 
thru imaginative ability and remark- 
able character. 


ing, his years in St. Louis and 
elsewhere. And the whole Pub- 
lix organization backed him up. 

Now the newspapers and thea- 
tre goers are wildly enthusiastic 
about our shows, music and screen 
attractions, as well as houseman- 
agement, and other evidences of 
showmanship. Editorials in the 
newspapers and letters to the 
management daily sing our praise. 
One of the most striking of these 
unsolicited editorials appeared in 
the Rochester American, link of 
the influential chain of Hearst 
papers. From the top of the Edi- 
torial page, under the heading, 
“NO SURPRISE” and the sub- 
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vit 


AGAIN PUBLIX 
SHOWMAN IS | 
HONORED 


Again a Publix showman has 
been selected by Mr. Adolph Zukor | 
and Jesse Lasky to be honored 
with recognition for outstanding 
services to the company. 

This time it is Max Terr who in| 
collaboration with and under the! 
supervision of Nathaniel W. Fin-: 
ston, Paramount Pictures General 
Music Director, has been working 
an average of eighteen hours daily | 
for the last six manths in creating 
“sound effects’? and synchronized 
musical investiture for Paramount 
pictures 

Mr. Terr was called, into Mr. | 
Lasky’s office recently and given! 
praise and material recognition for | 
his efforts. His imaginative and 
creative genius, coupled with 
boundless energy and enthusiasm 
to give form to 
his thoughts, 
were striking- 
ly revealed in 
SHOPWORN)} 
ANGEL and 
REDSKIN. In} 
addition, nu- i 
merous inci- | } 
dents of Mr. 
Terr’s ra ek! 
tive in achiey- | 
ing the best | 
possible re-} 


sults, have} 
given exclu- 


sively to Para-| 
mount several } 
sensational) 
“‘effeets.” | 
In discuss- 
ing the trib-| 
ute to Mr. | 
Terr, both Mr. | 


Max Terr 


Lasky paid high compliment to the} 
assistance given to Paramount and/| 
the industry by the musical and 
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Governor 


“GETTING GREA 


STUFF,” BYRD 
MEN REPORT 


A story 


of tremendous hard-| 
ships and a hundred difficulties, | 
Zukor and Mr.| gaily overeome for the sake of a 
| picture, lies behind the simple re- | 
| port of Vanderveer and Rucker, 


production departments of Fue Paramount News Reel men with 
| the Byrd expedition, contained in 
|the telegraph recently received by 


theatres. 

When sound and talking pic- 
tures took the industry by storm, 
Paramount found itself, through | 
Publix, in the possession of an| 
organization for the making of 
sound pictures already function- 
ing. 

Nathaniel W. Finston, as Gen-} 
eral Director of Music for Publix, 
was prepared to give Paramount 
pictures the musical experience 
and personnel required. He head- 
ed the work himself, taking with 
him capable musical geniuses such 
as Max Terr, Irvin Talbot, Eman-}| 
uel Baer, Frank Tours, Frank! 
Harling and Karl Hajos. 

In making this move, Mr. Fin- 
ston turned over the General 
Musical Directorship of Publix to 
Mr. Boris Morros, who had been 
his musical aide. Mr. Morros 
quickly surrounded himself with 
a distinguished musical organiza- 
tion for the theatre operations, 
leaving Mr. Finston free to pia, 


in the film field. 
Almost 


mount discovered that the Publix | | risks. 


| their 
| Cohen. 


both by 


Editor-in-Chief, 
The telegram read; 
Emmanuel Cohen, Paramount, 

New York. 

Getting great stuff on Byrd’s 
first exploration flights over 
Antartic continent and. Elea- 
nor Bolling at Bay of Whales. 
Eyes of the World on the job 
twenty four hours a day. 
Regards to all. 


Vanderveer and Rucker 
The expedition is receiving 


Emmanuel 


a) 
million dollars worth ‘of publicity | 
newspaper and radio. | 


This will be capitalized by Para- 
mount which has the exclusive 


pedition. 
Reports indicate that Vander- 
tion perfectly for the larger work | veer and Rucker are getting some 
marvelous shots of every phase of 


simultaneously Para-/ the thrilling trip at great personal 
The story of the expedi- 


stage production department was| tion, as told by their cameras, will 
similarly valuable, and James R./| without a doubt be the most dra- 


Cowan, 
was “‘dfafted’ to the studios 
where his knowledge and contacts | 
could find wider scope. Para-| 
mount’s short talking subjects | 
inmade under His direction 
been so successful, he was again 
elevated to larger responsibilities. 


UNIT SHOWS GET | 


SAME GIRLS AS 
“FOLLIES” 


A comparison of the salaries 
paid to chorus and show girls by 
Flo Ziegfeld, as shown in his new 
salary list, and that received by | 
the girls in Publix unit shows in- 
dicates that our girls are receiv- 
ing as much as the justly vaunted 
glorifiers of American beauty in 
the Follies. 

This fact is of particular signifi- 
cané» to. theatre managers because 
they ean rightfully boast that the 
girls appearing in the unit shows 
playing their theatres at movie pric- 
es are of the same calibre as those 
appearing on Broadway at 36.50 a 
Beat, 


have | § 


ence ever sae on a film. 
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TLL-WILL! ! 


The publicity blicity department 
of the national association 
of chiropractors is making 
a drive for tie-ups with Pub- 
lix theatres, which are in- 


variably being refused, by 
our most experienced and 
Shrewdest theatre managers 
who are aware of the bitter 
controversial 


outcome of 
such action. 

The benefit derived from 
a chiropractor tie-up is more 
than lost by incurring the 
ill-will of ethical medical 
practitioners, who enjoy 
complete community con- 
fidence. PUBLIX OPINION 
advises all concerned to pass 
up any proffered tieup from 
any source that might cause 
dangerous controversy. 


ead of the department, | matic tabulation of human experi- 
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RARRASAASAASASAASS 


TAA 
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SARRARAARAAAAAADAN 


With Mr. Katz’s Compliments! 


J. J. Fitzgibbons, New England Divisional Manager, presenting 
Allen, of Mussachusetts, with a gold circuit pass, signed ‘by 
Mr. Sam Katz, und good for admission in any Publix theatre. The 
governor in turn presented Mr, Fitzgibbons with a gold stickpin bear- 
ing the seal of the commonwealth. The presentation was widely 
heralded in Boston papers with stories and pictures. 
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Advertising isn't some- 
thing to play with. It is 
something to work with, and 
to work hard with. We can 
wander as we may from the 
path of simple _ straight- 
from-the-shoulder copy, but 
the longer we have to do 
with advertising the more 
certain do we find ourselves 
returning to time-tried 
simple effectiveness just as 
we find ourselves’ returning 
to the simple prayers we 
learned at mother’s knee, 

While itis true that 
people, especially the people 
of America, have become ad- 
vertisingly educated, it is 
just as true that for that 
very reason they must be 
appealed to with reason, 


simply expressed. 
A fine picture, a “catchy” 
headline, rare style and 


novel type arrangement may 
make them exclaim, ‘That's 
a clever ad,” without their 
being able to recall the 
name of the product after 


turning the page. 
—H. M. Bourne 
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motion picture rights on the ex-| 


CHALMAN GETS 
BIG SPACE ON 
CONTEST 


Jack Chalman new publicity 
director of the Metropolitan, Hou- 
ston Publix de luxe house, crashed 
the columns of the Housten| 
Chronicle for the largest amount 
of space ever given to a classified 
| contest in that city or paper. 

Jack framed a ‘‘Find the Line’”’ 
contest with the classified editor, 
and offered 200 theatre tickets as 
prizes, alloted out-over a.seven 
day period. He worked the stunt 
on “‘Abie’s Irish Rose,” and as a 
result, got a four inch box on the 
front page every day for.a week, 


an eight page ad on each of the 
two classified pages every day, and 


4\a fifty inch display ad daily in the 


first section of the paper. The 
contest went over big, and Jack 
has a feather in his cap for crash- 
ing the big space. 

Another stunt he pulled on 
“Abie” was a shopping tour of 
prominent Houston stores by 
“Abie” and ‘‘Rosemary’’ the two 
characters in the picture, with the 
stores running ads on the stunt, 


le and offering prizes to the first per- 


sons recognizing the two. 


ART CENTERS 
BY PUBLIX 


——— 

The slogan of Publix theatres 
that they are forming art centers 
in the various communities where 
one of the chain theatres exists 
was more than corroborated by 
the recent offer of $1,200,000 
made by an art buyer for the col- 
lection of sculpture, paintings and 
art objects in several of the Bala- 
ban and Katz theatres in Chicago. 
The original investment in these 
art objects was about $600,000. 

A gain of 100 per cent in value 
of any commodity, whether it be 
art or real estate, is an illuminat- 
ing reflection on the astuteness 
and sound knowledge of the origi- 
nal purchaser For years, the 
Balaban and Katz organization 
has been criticized from two 
sources, on account of these art 
collections. Critics questioned 
the value of the art objects and 
hard boiled business showmen 
thought it was a needless waste of 
money. The million and a quarter 
offer from a distinguished art 
collector irrevocably answered 
both these criticisms. 

The original policy instigated 
by B & K of beautifying its thea- 
tres with costly and distinctive 
art objects has been continued 
wherever a Publix theatre is 
** | opened. The art collection of the 
Brooklyn-Paramount theatre col- 
lected by Frank Cambria, Art Di- 
rector for Publix Theatres, was 
the subject of much comment in 
‘Newspapers and art magazines 
throughout the entire country. It 
contains many noted paintings by 
artists whose works are found 
only in museums. The same is) 
true of the new Fisher Theatre in 
Detroit, the Toledo-Paramount 
and many other Publix theatres. 


MATINEE PRICES 
PRINTED IN NEWS. 


Rarely does it ever happen that 
so important an item as the men- 
tioning of matinee prices figure in 
a news story, yet it can be done. 

It was first done in the .‘‘Tiskil- 
wa Weekly Thunderer’’ by Mr. | 
Elmer Fenoglin, Assistant Man- 
ager and projectionist at the 
Tiskilwa (Ill) “Electric’’ Theatre 
in 1907. Since then no one has 
ever attempted to lure a reporter | 
or editor into including the men- | 
tion of prices in a news story for 
the reason that Mr. Fenoglin and | 
the Tiskilwa reporter are still 
running — with Fenoglin still) 
maintaining a ten-foot lead on the 
angry reporter who lost his jo 
for giving away what the news-! 


paper advertising department} 
sells, 

However, in the column “The | 
Sidewalks of Detroit,’’ delightfully 


conducted in the Detroit Rare 
by Lee J. Smits, is a tribute to 
Osear A. Doob, director of adver- | 
tising and publicity for Kunsky-| 
Publix Theatres, which brings 
tears of fond recollection drib- 
bling into the beard of this, writer 
(Mickey Finn) for it was he 
who ran the story in Tiskilwa, and 
it was Mr. Doob who was the as- 
sistant projectionist and manager 
in 1907. It seems probable that 
Fenoglin has changed his name to) 
Doob. Here's the story: 

OSCAR A. DOOB, not Dub, 
Boob, Dood, Doon, Doop or 
Dude, who is a living man, 
even more so than Darby 
Hicks, and who is the Kunsky 
press agent, gives Side Walks 
credit for finding a home for 
Tony, Tom Mix’s horse, while 
Tom is playing here. 

Bill Chittenden, so the 
story runs, was touched by 
the story we had about no 
livery stables left down- 
town for Tony so he volun- 
teered to have a vacant store- 
room in the basement of the 
Detroit-Leland rigged up as a 
horse boudoir de luxe, BEn- 
gagement starts February 16, 
special 35-cent admission up 
tol p.m. For name of thea- 
ter, see advertising columns. 


jarkana, Tex.; 


| House, 


|the Criterion Theatre 
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Charles migas 3: 
‘appointed Acting 
ager of the Sou 
which includes © 
Oklahoma B Divisio 
David J. Chatkin, ¢ el 
tor of Theatre na : 
announced. 

With his new 
which was effective F 
Sasseen’s territory n 
the following 
Enid, Galveston, 
Worth, Oklahoma Ci 
and Little Rock. 

Mr. Sasseen : 
business as a prog 
de Gives Opera 
Georgia, in 1888. 
he went to the 


stag 
ager | 
1908 
’ Oo ; y 
oO. E. Sasseen Opera ’ 
stage director. 
Coming back to San An 
1902, he was stage Manag 
Grand Opera House an 
years later designed 
Electric Park. In 1908, 
manager and proprietor in: 
perial Opera Co. For thea 
years he was manager of) 
lowing theatres: Majesti¢ 
Texas; Grand Opera uw 
Kyle Th 
and G 
Galveston, Tex. 
Mr. Sasseen became 
with the Famous Play 
1919 as City Man 
Grand Opera Houbke, 
Tremont Theatres, 
Texas. In 1925, he 
Enid, Oklahoma, as 


mont, Tex. 


Players. 
was promoted to Dist 
Publix Theatres Ce 
the Oklahoma-Arkansaa) 
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To The Manages : 
Paramount Theatre, 
Brooklyn, N. Y¥. if 
Dear Sir: — 
I visited your t 
first time Sunday, we) 
ered up to the . 
excitement of all 
little fellow to be 
One of your 
name I believe is sf 
immediately came to - 
tance, and after the | 
better he secured 
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eadin 
epu n of Big Organization 
yomise Good Bills at Eastman,” 
- read as follows 
al blix presentations at 
the F Theatre fulfill the 
a that geod shows 
be given; justify the ex- 
ation that they will con- 
tinue unde its management. 

To Dwriter, who saw the 
Bal ‘and Katz organization 
gro jm one Chicago theater 
into the mighty Publix chain, 
the fé that good shows are 
being given here comes as ro 
su e, 

I | be surprising if they 
were NOT. For the very name 
has. ‘the beginning been 
syn pus with good, clean 
en ment. 

€ assurance given 
by astman that high 
class Shows will be given, some 
Ro jans had held to the 


opinion that a backward step 


was. m in leasing to the 
Pub: yi 
Th ‘ars are unjustified. 
Th stman Theater will not 
be desecrated by any production 
presented by Publix. Its record 


ecade and tremendous 
popularity are the 
s of that, 

: are colorful 
plenty 


and 


ul there would be 
hension in a change 
: sement of a thea- 
ad attained the 
a civie institution. 


jieve Mr. Eastman 
when he expressed 
pchester will like 
nment. 
Would rather have 
iting effectively on an 
lause’”’ basis, than on 
tman basis of applaud- 
Opic effort. In other 
_the old system, the 
ve the public what 
thought was best for 
whereas Publix gives 
“what the public indi- 
. All three theatres 
‘Satisfactory business, 
@ on the circuit is 
amunity as Publix-con- 
Ss appreciative of our 
-organizational ‘re- 


hent to the press, Mr 

Jaining why he turn 

le theatres to Publix 
part: 

zed that the time has 


1¢ hig combinations of 
‘genius. Mr. 
i Mr. Sam Katz, as heads 
iy of Paramount and 
‘known as the out- 
of the industry be- 
@ organizations they 
ad 6and = successfully 
so I regard it as for- 
we have‘been able to 
0 Rochester.” 


ck bration Week 


wed from page 1) 
ng Publix Celebration 


>: Wolf of Wail! 
Murder Case, The 
kin, Weary River, 
d, Doctor’s Secret, 
Redeeming’ Sin, The 
ht Club, On Trial and 


ncholy Dame, De 
iniata and Kisses. 


, TALKING COM- 
Lion’s Roar and 


Adolph | 


GETTING THE DOPE! 


_ City Manager Melvin L. Murphy and his high powered staff that engineered the record breaking open- 
ing of Publix theatres in Rochester, N. Y., conning the pages of Publix Opinion where, they allege, the tip- 
off on a number of their successful stunts was found. 

Standing left to right, they are: M. Dryer, Manager of the Regent; J. S. O'Neil, Manager of the East- 
i tha Curtis, Publicity Director; Herbert Chatkin, Manager of the Piecadily and City Manager Murphy, 
seated. 


STIFF PROMOTED, 
ACTING DIVISION 
MANAGER NOW 


Cc. B. Stiff has been appointed 
Acting Divisional Manager under 
the supervision of Mr. Louis J. 
Sehneider, Divisional Director of 
Theatre Management, with head- 
quarters at the Howard Theatre, 
Atlanta, Ga. 


Mr. Stiff’s 
-appoint- 
ment fur- 


nishes another 
example of the 
opportunities 
in the motion 
picture indus- 
try for those 
men who have 
grounded 
themselves in 
the rudiments 
of show busi- 
ness from the 
ground up.|} 
Starting in the} 
theatre  busi-! 
ness as an 
usher some 
twenty years 


ago, Stiff passed through all the 
stages of theatre operation, until 
he became manager of a theatre in 
1914. He managed various thea- 
tres of the Signal Amusement 
Company, operating in Chattanoo- 
ga, and acted, on two occasions, as 
Gity Manager for the same con- 
cern.. 

Other theatres managed by Stiff 
were the Tivoli, Chattanooga and 


C. B. Stiff 


the Imperial, Columbus, S. C. He 
was City Manager for Publix thea- 
tres in Asheville, S. C., Memphis, 
Tenn., and Houston, Tex. From 
Houston, he was transferred to 
Dallas as District Manager of the 
Texas Central Division, where he 
remained ever a year until his 
present appointment. 


MR. DEMBOW'S 
WARNING ON 
“PASS” EVIL 


(Continued from page 1) 


the issuing of passes by those who 
have the authority to do so in 
each theatre. 


“However, the tendency is to 
issue passes as a custom rather 
than for a specific reason. Passes 
represent actual merchandise and 
should be so regarded. Further- 
more, when once a person has had 
a theatre-pass, he’ll spend endless 
time and effort to get some more. 
He’ll spend twice the value of a 
theatre ticket in order to get a 
pass so he can show off to his 
friends. That’s the human part 
of it. Bvery friend he shows his 
pass to is promptly spoiled as a 
potential customer because he 
knows he’s ‘as good as the chap 
who got a pass.’ Thus the box 
office suffers from an endless and 
growing chain of anti-ticket- 
buyers. 


‘Season passes should only be}. 


issued after the closest kind of 
scrutiny, and should be constantly 
re-checked to assure the theatre 
that the recipient is still in a posi- 
tion to be of service to the theatre. 


“It goes without saying that no 
one has any right to issue a pass 
for any.other reason except that 
the recipient has already done 
something valuable for the thea- 
tre or circuit, or is in an immedi- 
ate position to do so and is willing. 

“Thus it-is that the most ex- 
perienced showmen issue the least 
number of passes. Theatres that 
are successfully operated entirely 
by owners issue such a tiny num- 
ber daily as to be almost un- 
worthy of notice because they in- 
sist on getting the value of the 
pass every time they issue one. 
If you will acquire the ownership- 
spirit you’ll economize on passes 
as well as money expenditures. 

“No theatre should have a large 
number of quarterly or annual 
passes outstanding, and these 


‘for him to be admitted free. 


should be looked over’ every 
month to see if the holders are 
still functioning for your benefit. 
You should be frankly selfish 
about passes to the extent of see- 
ing that you get value received 
for them. 


“Trip passes should be issued 
AFTER you have: reeeived value 
for them. 


“Another thing that needs con- 
stant attention and vigilance is 
the gate-crasher. It is a common 
practice for gate-crashers’ to 


Fbrazenly and hurriedly elbow past 


the doorman, exclaiming ‘Daily 
Times’ or ‘Fire Department’ or 
‘Health Commissioner.’ Doormen 
should stop and closely scrutinize 
all passes, and admit no-one with- 
out a pass. Anyone who claims 
importance and has no credentials 
should be referred to the man- 
ager. A person who is ligitimate- 
ly entitled to enter the theatre 
should be willing to show proper 
credentials. The mere fact that a 
person is a newspaperman or a 
policeman is not sufficient reason 
New 
York City could fill all of the 
theatres in town at every per- 
formance with non-paying pa- 
trons, if badges were accepted in 
lieu. of passes.’’ 


FILL AND RETURN j-— 


QUESTIONNAIRES 
, AT ONCE! 


Herb Hayman, in charge of the 
Music Sales Dept., announces that 
only 25 per cent of all the ques- 
tionnaires sent out by his depart- 
ment to every manager in the field 
have been returned. 

Inasmuch as it is absolutely es- 
sential for the proper functioning 
of his department to get every 
one of these questionnaires back 
at the earliest possible time ‘all 
managers who have not already 
done so are urged to. return them, 
properly filled out, to Mr. Hayman 
at once. 


) 
) 


| Schneider, 


| der, 


‘a large num- 


DANGERS IN 
USE OF MIKE 
BY AMATEURS 


Division Director Louis J. 
Schneider, in discussion with a 
eroup of district managers in his 
division recently, touched upon a 
most important point in theatre 
operation which PUBLIX 
OPINION ‘thinks will stand even 
more generous discussion by Mr, 
as well as other ex- 
perienced theatremen. 

Mr. Sehnei- 
discuss- 
ing the pos- 
sible danger 
in the use of 
the office 
microphone by 
theatre man- 
agers for the 
purpose of 
making an- 
nouncements, 
declared that 


ber of theatre 
managers are 
not fitted by 
experience or 
ability to 
make public 
addresses. He 
is convinced, 
he says, that 
before anyone attempts to make a 
personal appearance on the stage 
to “sell’’ a coming attraction, or 
to “sell” an audience anything 
thru a microphone, proper prepa- 
ration be made. 

“The art of public speaking is 
not an easily acquired one,’’ Mr. 
Schneider points out. ‘An 
amateur speaker can. quickly kill 
his proposition by heming-and- 
hawing over the subject, either 
thru the microphone, or as he 
stands before the audience in a 
spotlight. 

“There are numerous authorita- 
tive books on the subject in any 
public library, which every show- 
man should earefully read before 
he essays a public speech. 

“Tt goes without saying that 
extemporaneous talks should be 
avoided. It is not necessary to 
write,out a long speech and read 
from it,—but in most cases it is 
advisable to do EXACTLY that 
when before the microphone, The 
best talks seem to be extemporan- 
eous, but actually they are well 
planned and rehearsed. When be- 
fore the public, the speaker has 
so many rules of etiquette and 
demeanor to observe that he 
should’ never make the attempt 
until he is entirely aware in ad- 
vance of exactly what he is going 
to say, how he is going to say it, 
and how he will look while: say- 
ing it. Public speaking is a dif- 
ficult art that requires studysand 
practice to master. 

“No showman should endanger 
his coming attraction by permit- 
ting his mistaken sense of cour- 
age or his vanity to lead him in- 
to a public address unless he is 
thoroughly prepared to make the 
kind of audience impression that 
will have a most favorable au- 
dience-reaction.”’ 

“The first purpose of announce- 
ment by microphone, or personal 
appearance, is to more effectively 
sell your coming attraction than 
would be possible in a-trailer. If a 
trailer does it better for you than 


you can do it orally, then by all 
means let the trailer do the talking.” 


Louis J, Schneider 


NOT SCOTCH 


Ben Black, the noted 
stage-band leader and musi- 
cian whose good nature and 
friendliness ranks him high 
in the affection of everyone 
who knows him, sends PUB- 
LIX OPINION a laugh for 
the circuit, from New Or- 
leans. The Saenger theatre 
played the Robert Benchley 
movietone, which is excep- 
tionally lifelike. The-next 
day a letter was received at 
the theatre, addressed to 
Mr. Benchley, from a local 
restaurant, asking him to 
come in and have dinner on 
the house!! 


4 PUBLIX OPINION, WEEK OF MAKCH 2np, 1929 


ine Sold His Own 


Radio-Show on Mezzan 


George D. Tyson, Advertising Manager of the Skouras-Publix “Indiana” at Indianapolis permitt 
demonstrate them) and in return he got an avalanche of newspaper display copy that sold the stage and screen bere 
ads. Lack of space prevents PUBLIX OPINION from showing all the stuff Mr. T'yson obtained free. 
for their merchandise, they were glad to let him write the copy and devote 90% of its punch to the 


ed leading radio distributors to display radio sets on the mezzanine (but 
(not the radio show) for a big box office record. Note 
The outstanding fact is that the merchants were 80 
free newspaper 
such prominent display 


screen show and only a trifle to the radio angle, 


PAG 


ae MmORROW'S THE DAY AT THE INDIANA 


is 2 myer | 


ae 
In for One Moment and I'll tall you alt 
this Big,ABair STARTING TOMORROW 
at the Indianal This ia CHARLIE DAVIS 


Weal see ah aye-Biling, carchcering, Wheopre PUBLIX preentavien call 


‘Bubbles onthe A 


Wika cant of syneopsting stars, featarmg THE GATANOS. 
hearcag ryey MARTIE MARTELL, blag the blues; BSS 
and EDWARDS, two boys and a uke ever ready to Amuse GENS BOREL. 


Gorge IRSSEL LUCKY BOW 


deus hpord Jeaeet where he planed 
we ee coe A enero Sar thin to bie Semele 


? 


Jana Finger 


Uy ; Ye Z Oe Mu: YY Uo 
RADIO SHOW Alsi INDIARM 


~ + 


a 


A 
Le, 


Take this layout Po tha 
and show it to the 1 Anes ates 
Promotion or Ad- Peng 


vertising Manager 
of your paper. He 
will instantly see 
the chance of sell- 
ing added space for 
his paper, and set 
his erack solicitors 
on the seent. The 
Indianapolis news- 
paper hoys did it to 
a fat profit — why 
net your space fill- 
ers? Be sure to 
write the cop.y 
Thats the trick 
that gives you your 
break, and pays you 
for letting the then- 


mh tre be a radio show 
y room. 


= —- 
a 


“The picture will always predominate over the dialogue in talking| 
ctures,” declares Robert Milton, noted New York stage producer who, | 
) ago, went to Hollywood under an alliance with Para- 

‘ount to study talking pictures and subsequently was assigned to| 


syeral months 


rect “The Dummy,” Paramount’s 


Via 
mre comes first, dia- 


gue second. That, I am positive, 
il] be the trend of talking films. 


eorking story that 
ditor will be tick- 
ied pink People all 
over the country are talking 
about the “talkies” now. They 
are wondering whether their 
favorite star will be sub- 
merged or hoisted to the top 
by the new requirements of 
this latest wrinkle in the in- 
dustry. Will the pictoria! en- 
tertainment of the old silent 
films be done away with? 
Questions such as these and 
countless others are compe- 
tently answered by Robert 
Milton, noted stage and pic- 
jure director, in this story. 
You will note that Mr, Mil- 
ton is the director of “The 
Dummy,” and most of his il- 
lustrations are drawn from 
this picture. “The Dummy” 
will play your theatre soon. 
Localize this story with a quo- 
tation from yourself, and take 
Tt is real 


your 


(here a situation can be strength- 
ned by the use of dialogue, words 
ill be spoken. Parts of the story 
hat can be most effectively un- 
pantomime will be told 


Tule will govern the 
md. Where sound 
eightens the dramatic effect and 
ie atmosphere of realism, it will 
eused. Both sound and dialogue 
re permanently with the screen 
od will not be discarded as their 


of sweeping action, 
hery, gorgeous cos- 

the things that have 
© colorful and enter- 
ie past. In escaping 
on of silence, the 
t going to forget the 
Silence. Nor is it 
the limitations of 
: ecause it has out- 
dts own restrictions. 
= ‘The Dummy’ I 


i dialogue second. 


"stage play was. first 
dr the screen, we con- 
pictorial possibilities. 
m that viewpoint we 


ets, such as the screen 
Provide, could tell the 
re entertainingly than 


ed screen players 
ir the talking pictures. 
@ even only passably 
, they will be able to 
wh against any threat- 
m of stage talent. Per- 
more important than 
e player has the charm 


pa er on the screen the 
te a in nine cases out of ten, 
Ft take care of itself. I 


Pitts as an example of 


was considered for 
ummy.’ I was sure 
e one for the part, 
e has never had stage 
d had not appeared in 
ture. I knew her 
ality was right. Her 
not entirely satis- 
‘as microphone-con- 
ersonality did not 
sh because she was 
much of her voice. I 
zin that she was the 
play the part. So 
talked with Miss 
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IGTURE COMES BEFORE 
) DIALOGUE IN TALKIES 


first all talking comedy. 


Pitts. Then I had her tell stories. 
That conversation confirmed my 
belief. Her voice, when she for- 
got about it and was just herself, 
was exactly what we wanted for 
the part. 

“Voice faults, a good share of 
them, can be overcome. Screen 
personality is a far more intan-| 
gible thing. A player has it, or| 
has not. Elocution lessons are not) 
the way to overcome those voice 
faults. Talking picture and elocu- 
tion simply do not go together.) 


| The players are not speaking ‘pie-| 


ces’ before the cameras. They | 


|are telling a story, first by their | 


action, second with their words. 
Stilted, exaggerated styles. of) 
speaking, and overemphasis on 
precise enunciation is a thing we! 
shunned in making ‘The Dummy.’| 
It was constantly impressed upon 
the players to talk naturally, just 
as they would in real life under 
like circumstances. The record- 
ing apparatus does not demand 
exact spacing of words and perfect} 
enunciation. It has been im-) 
proved beyond that stage. 

“Old fashioned stage actors will 
never be a factor in talking pic- 
tures. They are too given to. de- 
claiming. The sound of their so- 
norous voices is too pleasing to 
their ears. A full, rounded voice 
will not take the part of screen 
personality, or a picture mind. 

“On the other hand, the modern 
stage actors I have worked with| 
adapt themselves easily to the new 
medium. John Cromwell comes 
very close to being perfect. It is 
the same with Ruth Chatterton, 
Frederic March and Jack Oakie. 
They do not belong ta the old 
school of exaggeration. 

“Tn pictures they call one who 
overacts a ‘mugger.’ There is the 
new danger from the voice in talk- 
ing productions, and I am afraid 
that the old-time stage players 
would be ‘voice muggers.’ 

“Talking pictures are constant- 
ly bringing new problems. We are 
encountering one of them in ‘The 
Dummy.’ Here is a melodramatic 


comedy with dialogue lines that 
are certain to bring laughs. There 
is no possible way of telling exactly 
where those laughs will come and 
how long they will last. That. varies 
with different audiences.” 


GOOD BUSINESS 


results from a good show 
in a good theatre. 


To make 


BETTER 
BUSINESS 


add EXPLOITATION such as 
intelligent, convincing advertis- 
ing and publicity. 


But for 


BEST 
BUSINESS 


you must intensify your salesmanship 

on everything about your theatre that 

has a legitimate claim for interest. In 

addition, you must have the co-operation 

of everyone in your theatre as well as 
friends and contacts, 


—Publix Opinion 


CO-OPERATIVE PARKING |PARAMOUNT WILL 


Manager Harvey Cocks of the 
Fields Corner, Dorchester, has ar- 
ranged a cooperative parking stunt 
with thé ‘INTERNATIONAL 
GARAGE, a few doors from his 
theatre. This tie-up will be in ef- 
fect during the winter months and, 
where the ordinary parking rate 
for the evening: is 50¢, the pa- 
trons of the Fields Corner Theatre 
can park their autos at a 15¢ re- 
duction by securing a parking 
check with their admission ticket 
at the box-office. The garage Car- 
ries an ad in the paper, and the 
theatre a trailer on the screen. 


SHOW FAZENDA 
TALKIE 


Louise Fazenda has beeh signed 
by Al Christie for two of* the 
Christie Talking Plays for Para- 
mount release, the first of which 
will be filmed within the next few 
weeks when a selection has been 
made of one of the plays which 
have been secured in which to fea- 
ture her. 


BLACKBOARD- 


AUTOGRAPHS TIP SPREADS! 


Ed Olmstead’s movie-star autograph. gag on the Pacific coast, as shown in “Publix Opinion” recently, was 


amplifie 


d a thousandfold by Jack Jackson, of the Toledo-Paramount, who made the biggest blackboard in the 


world and got 2,000 citizens (mostly prominent step-ladder carriers and stilt-walkers, apparently judging by the 
height of the board), to sign it. Of coursé the lineup of home office executives would hide what Toledo's 
naughty little boys wrote when nobody was looking. This is a good gag in any town, suitable for many needs— 


except midgets. 


SELLING f 


POINTSe 


By Russell Holman 


Received hot off the Hollywood 
sound stage—-hot is the word, 
after seeing Lupe Velez! — a 
knockout sound trailer an “Wolf 
Sone.” With snatches of Lupe 
singing and whole armfuls of Lupe 
and Gary Cooper making love and 
whoopee, Gory singing alone and 
with the magnificent chorus of 
mountain men, action shots and 
some peppery sales talk (spoken) 
on “Wolf Song,’ which blazes 
forth as a five-alarm box office 
conflagration. Also received in 
the same air mail: A very swell 
seat-selling sound trailer on ‘‘The 
Dummy.” Made by Jack Oakie, 
the garrulous gob of “The Fleet’s 
In!” and dirty-faced Mickey Ben- 
nett, who plays the title role in 
“The Dummy.’’ Assisted by snap- 
py, punch scenes from this thril- 
ling, chilling, all-talking comedy. 
In answer to many questions from 
the field, here is our complete list 
of sound and talking trailers te 
date: 

“Wings’’ (disc) 

“Warming Up” (disc) 
‘“‘Wedding March” (disc) 
“‘Abie’s Irish Rose’’ (disc) 
‘Moctor’s Secret” (film) 
“The Dummy” (film) 
“Interference” (disc) 
“Shopworn Angel” (film) 
“Wolf of Wall Street’ film) 
“Canary Murder Case” (film) 
“Wolf Song” (film) 

“The Carnation Kid” (film) 

Beginning now, we will have a 
good sound trailer on every sound 
picture of any importance that 
Paramount produces, 


* * * 


Don’t overlook the big box office 
value of ‘The Shopworn Angel.” 
This picture broke the records at 
the Paramount, New York, and 
Paramount, Brooklyn, and is do- 
ing sensational business every- 
where. It got under the skins of 
the tough New York critics. They 
wrote tons of praise of it right 
from the heart. Here, in our opin- 
ion, is 100% entertainment for all 
classes of theatres. 


* * * 


Before calling ‘‘Marquis Pre- 
ferred’ just another Menjou, see 
it! Then you’ll agree with us that 
here ‘is the best Menjou since ‘*The 
Grand Duchess and the Waiter.” 
Showmen and the public are going 
to be very well pleased. 


* * * 


To help sell the public on our 
“Night Club” all-talking unit, we 
have prepared a special sound 
trailer on this that is a knockout! 
Raymond Hitchcock acts as master 
of ceremonies and gets off some 
of the delicious humor that made 
him one of the most famous of 
musical comedy stars. He talks 
about not only ‘‘Night Club” but 
also ‘‘The-Pusher-in-the-Face” and 
“The Bishop’s Candlesticks’? — 
three big talking gems in one 
complete sound shéw. There are 
also tantalizing tid-bits of Fannie 
Brice singing, Bobbie Arnst (Zieg- 
feld star) dancing flashily, Jimmie 
Carr’s Silver Slipper Jazz Orches- 
tra in action. Walter Huston ina 
dramatie bit from ‘“‘The Bishop’s 
Candlesticks,’ and a funny 
glimpse of Estelle Taylor, Lester 
Allen and Hitchcock in ‘The 
Pusher-in-the-Face.”’ Stanley 
Waite and some of the other boys 
think this trailer is so good that 
we ought to sell it as one of our 
sound acts. But it has been decid- 
ed to offer it through National 
Screen Service to theatre mané- 
gers to help them boost business 
on this ‘‘Night Club” unit. It cer- 
tainly makes the show look and 
sound like a million dollars and 
the theatre man who won’t grab it 
is no showman! 


* * * 


There is no comparison between 
“The Canary Murder Case” in 
drawing power as against other 
pictures of the mystery-crime type. 
“Canary Murder Case’ was the 
most popular novel of its kind’ever 
written. It has sold a million 


copies and is still going strong. 
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FAN MAIL ON 
M.C’S SWAMP 
CRITICS 


The theatre master of cere- 
monies is rapidly taking the place 
of movie stars in the thoughts and 
affections of feminine fans, if the 
fan mail in the picture depart- 
ment of Chicag 
criterion. 


Every 


MANAGERS 
NOTICE! | the 
Localize this 1 
condition riads. of 
tions 
from your 
m.c.'s view- 
point! Get 


domestic affilia- 


stories print- 
ed about his} ous 


ceremony who 
eavort about the 
stages of Chi- 
cago’s motion 
picture houses. 

Here is .a sam- 
ple of some of 
the fan mail re- 
ceived by picture 
critics and it is not an uncommon 
one: 

“How old is he and is he mar- 
ried? We had an argument about 
him, one of the girls saying he 
recognizes us because we are there 
every week. I say he has to act 
that way. Who is right?” 

The best the poor critic can do, 
under the bombardment of ques- 
tion he daily receives, is to find | 
out what available information 
there is about the theatre “front 
boy,” such as his age and his | 
marital affiliations if any and /| 
guess the rest. A press represen- | 
tative of Balaban and Katz was | 
kept on the phone a whole hour 
answering the questions of one of 
these distressed newspaper film 
erities. Of course he begged to 
have the matrimony angle played 
down. 

Whenever one of the cherished 
idols of the baton does not re- 
ceive what the ardent fans con- 
sider sufficient space in the news- 
papers, complaints pour in thick 
and heavy into the motion-picture 
eritic’s department. Things have | 


fan mail! 
Why not 
start a fan 
mail barrage 
in your 
town? 


come to such a pass in Chicago | 
that the stage band leader cannot 


really consider himself a syccess 
unless his name appears four or | 
five times in the fan mail depart- 


ment. 


i 


PARAMOUNT ONE 
OF GREATEST 
ADVERTISERS 


Printers ink, weekly magazine | 
of the advertising profession, in| 
its issue of January 24th, listed | 
the country’s 150 leading advyer- 
tisers for 1928, which included 
Paramount Famous Lasky Cor- 
poration. 

This list was based solely on 
magazine and newspaper advertis- 
ing. While of course, many large 
corporations spent more than 
Paramount for these particular 
mediums, we find our company 
ran ahead of such important con- 
cerns aS Burroughs Adding Ma- 
chine. Steinway Pianos, Autostrop 


letters pour into} Company will visit y 
newspaper | for the purpose of making a survey 
office with my-|to decide the sizerof the equipment 
ques- | and the various installation prob- 
regarding |jems. Cooperate with these men 
the habits, age, |to the fullest. - 


tions and per-|equipment is to be installed, con- 
sonal idiocynera-| fer immediately with your District 
cies of the vari-| Manager regarding union labor 
masters-of- | eontracts as they affect your ope- 
rators, stage hands and musicians, 
for the use of sound pictures. A 
special set of instructions was re- 


tre read them!! 


BULLETIN No. 1 
Immediately upon the signing of 


o dailies is any eontract with Electrical Research 
Products, Ine., for the installation 


morn-}of sound projection equipment in 
ing, a flood of|your theatre, engineers trom this 


our theatre 


As soon as you learn that this 


cently forwarded to you from your 
Division Manager outlining the 
proper procedure. It is of the ut- 
most importance that all union la- 


‘bor matters be settled before the 
opening of sound picture presenta- 
tion in your theatre. The Home 
Office Maintenance 
will send you a pamphlet issued by 
the Western Hlectric Company, de- 
scribing in easily understood lan- 
guage the disc and film methods of 
sound 
ete., for your gneral understand- 
ing of the subject. 


a 


leased for a term of years to us by 
Electrical Research Products, Inc., 


Co. It is installed by this Com- 
pany’s engineers at their expense. 
Before starting installation certain 
struetural changes, et¢e., may be 


Department 


projection amplification, 


Sound projection equipment is 


subsidiary of Western Electric 


necessary, according to the recom- 
mendations of the surveying engi- 
neers. A representative of Publix 


Maintenance Depart 
euss these changes W : 
neers and with you, and in all 


cases will authorize the work. 


yourself in all 


It is important that you interest 
of these discussions 


and plans. so that the Electrical 


Research Eng 


sentative of the Maintenance De- 


| partment may have the benefit of 
your viewpoint from a theatre ope- 


rating standpoint in arriving at 
their conclusions. 


So that there will be no misun- 


derstanding as to how installation 


Razor, Horlicks Malted Milk, 
Montgomery Ward, Bell and How- 
ell, International Harvester, ete., 
ete. No other film company was 
listed. 


paper chiefs. The prestige of 
the organization, of which you 
are the local representative, 
will be heightened in their 
eves. It makes them anxious 
to play ball with you! 


<isnasancsnasonsnasneagetn oer steans NAA et NN SEE 


A Correction 


In a recent story in Publix 
Opinion on the opening cam-~- 
paign of the Greater Palace, 
Dallas, due to an error, proper 
eredit was not given to J. O. 
Cherry, Texas district mana- 
ger, for his share of the work. 
Mr. Cherry worked directly 
with the theatre staff for three 
weeks on the opening cam- 
paign in addition to his other 
numerous duties as district 
manager. 


eet AM ARERDAAUURSER AHA UAMAMME OUD ERELENTN CARLA ATOR CUERERRARAEAURUTAU 


yorareaernenrnemarnamonnmenetomaencertinn ieee etn 


Ma 


Spread this to your news- | 


? 


costs are to be paid, you are to be 
guided in every case by the fol- 
lowing: 


We Pay : 

AU transportation charges on 
equipment from its place of 
shipment to theatre. Shipment 
ix made “collect” and exhibitor 
aceepté delivery from earrier and 
t to latter direct. 
Exhibitor then has to arrange 


for unloading it and setting it 
down inside theatre, 

For all changes in projection 
beoth and other parts of thea- 
tre required in connection with 
installation. These inelude en- 
largement and sound-preofing 
of booth; relocation of projec- 
tion machines; provision of 
proper space for batteries and 
charging equipnient, together 
with ventilation of rooms; ecut- 
ting or rearranging sereen; al- 
tering orchestra pit or other 
svork in and about stage for ac- 
ecommodation of horns; anything 
about the property other than 
the installation, required to 
meet specifications of Under- 
writers or local ordinances; 
structural re-enforcements to 
compensate for eutting and re- 
pairing; plastering, restoration 
of decorations, ete., after wiring 
is done. 

Research Pays 

For crating, hauling and trans- 
portation on any material re- 
turned by Research, 

For all outside labor used for 
installation, including handling 
after equipment has been un~ 
loaded and set down inside the-~- 
atre. When eatre employees 
are used, a gements will be 
made by Research for the man- 
agement to advance their com~- 
pensations, and in turn, invoice 
Research for the total amount. 

For all eleetrical contract 
work (which should cover all 
wiring, including necessary 
drilling and eutting therefor, 
and all eable, wire conduit or 
covering strips), and for all 
eleetrical material, hardware, 
other ineidental supplies needed 
for actual installation, but ex- 
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WATCH THIS COLUMN EVERY ISSUE FOR 


SOUND TIPS! 


These bulletins are issued by the Projection Department for infor- 
mation about talking picture equipment. Let everyone in your thea- 


essary for the projection of sound, 


ly woven, porous material thru 


ment will dis- 
ith the engi- 


ineers and the repre- 


cluding: items of this character > 
having to do with changes in 
theatre, Electrical contractors 
and suppliers of material are to 
bill Resenreh direct for charges 
of this kind. 

Any extra amounts actually 
paid to men on theatre stall for 
work done at Research en- 
gineer’s request in connection 
with installation of the equip- 
ment EXCLUDING overtime of 
operators for instruction pur- 
poses. Exhibitor must ‘bill Re- 
search immediately, presenting 
duplicate inyoices showing en- 
gineer’s purchase order number 
applying and bearing approval 
of installation engineer. 

For overtime spent by pro- 
jeetor operators in being in- 
structed in operation of equip- 
ment, 


A transvox sereen, which is nec- 
will be installed. It is of a loose- 


which the sound waves from the 
amplifier directly behind the 
sereen are directed into the audi- 
torium. The use of this screen 
will result in a slight loss in the 
brilliancy of your picture. It may 
be necessary to increase the am- 
perage of the current supplying 


h a 
the projector ares to overcome this and Gallagher sing “She's So, I equally great pantom 


loss. If results are not then satis- 


factory, new projection lenses may chestra play “Twelfth Street Rag.” 


assist you in getting better pro- 
jection. : 

A properly ventilated battery 
room is required. The specifica- 
tions for this room will be desig- 
nated by the Electrical Research | 
Engineers and Publix Maintenance 
Department. representatives. The 
wiring necessary from the battery 
room to the projection room will 
be handled by Electrical Research 
Products. 

Another small room to house 
the non-synchronous equipment 
and records is also required. The 
non-synchronous equipment con-| 
sists of two phonograph record! 
turn-tables mounted on a table. | 
This equipment is used for sup- 
plying accompaniment to pictures 
that have not synchronous accom- 
paniment, and includes a supply of 
150 records (300 selections). You! 
will receive a special bulletin on 
the use of this equipment. The lo- 
cation for the room housing the 
non-synchronous equipment is to 
be decided by the Electrical Re- 
search Engineers, Publix Mainte- 
nance Department representatives | 
and yourself. It should, if pos-| 
sible, be out of view of the audi- 
ence. 

Your sound projection equip- 
ment ineludes necessary telephone 
and buzzer system from the audi- 
torium to the Projection : 


The installation of this equipment 
is as necessary as the installation 
of the equipment that goes into 
the booth, as it is by means of this 
eommunieating system that you 
control the presentation of sound 
pictures. 

Should any problem arise dur- 
ing installation of this equipment, 
confer immdiately with your Dis- 
trict Maintenance Department. 
You are urged to spend every pos- 
sible moment with the Engineers 
and mechanics during the installa- 
tion of this equipment, so that you 
have all possible knowledge of the 
method of projecting sound and 
the control of the equipment. On- 
ly an understanding of the operat- 
ing methods will make it possible 
for you to exact from your projec- 
tionists satisfactory results. 


KOERPEL IS NOW 
ACTING DISTRICT 
MANAGER 


Mr. J. A. Koerpel has been ap- 
pointed Acting Distriet Manager of 
the Tennessee distriet which will 
include all the operations in Knox- 
ville, Chattanooga, Jackson and 
Anniston. His headquarters will 
be the Tivoli Theatre Bldg., Cliat- 
tanooga, Tenn. 

Mr. Koerpel was formerly Eu- 
ropean distribution executive for 
First National Pictures. His new 
appointment was effective Feb. 11. 
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SOME MORE ABOUT THE 


Canary Murder Case” will be a} world” — Bane 
box office helper. In making it an Sternberg, Cha 
all-talkie, the story has been|and Jules Furthr 
strengthened, the suspense heigh- cast will be of @ 
tened, the mystery inereased and| Richard Arlen @ 
a lot more comedy added, Inci-| ready have been 
dentally, Oscar Smith, the famous| portant parts, 
Paramount studio bootblack-actor, 
emerges as a first-rate comedian 
as the stuttering, frightened bell-| about to start is “F 
boy. Three great playe 


the kind of a picture that lends/ston and Wallace ~ 
itself to sensational advertising. It} Mendes, who direc 
is also the kind of picture that) version of “Interfe 
can be advertised to the last inch} rect. 
and won't disappoint. 


“Close grec home to your 
audience by Publicising the fact ’ 
that it is a romance laid in a mo- poses Meggan 
tion picture theatre. Buddy Rog- ; 
ers, Nancy Carroll, Jack Oakie, 
Richard ‘Skeets’ Gallagher and 
Harry Green are featured. It has 
comedy and drama,- snappy dia- 
logue throughout, and four musi- 
eal numbers. 


Brundidge, its star reporter, to 


NEW PARAMOUNT PIC 


ey ARCH REEVE 


You can rest assured that “The | chiefly responsib 


4 


A third imports 


“phe Canary Murder Case’’ is|roles—Gary Coop agit 


The story is 
great novel, ‘“Golovil 
Wassermann. Vs 


Don’t forget that you can bring 


Gary Cooper, the indu 


I wish I could tell ye 
treat is in store for you” 
hear Maurice Chevalie 
“Innocents of Paris.” — 
Buddy sings “All| truly great artist and © 
Nancy sings “Go| finest entertainers I | 


A-Twitter.”’ 
Oakie heard. A great 


Places and Do Things.” 
Dunno.” ' Buddy and a jazz or- will bé eight songs in @ 
scene id : four in English with o 


fhe 


repeated, and three in 
was lucky enough to he 
both in French and 
don’t speak French, but 
stood every word of the 
clever is Chevalier in 
and facial expression. 


The St. Louis Star sent Harry 


Hollywood to interview players. 
Then he went home and wrote his 
stories which ran on the front 
page. In two weeks the circula- , 
tion of The Star jumped 22,000,/ he sings ‘Louise,’ the 
and it’s still going up, with Brun-|tbeme song; “It's A 
didge rushing back here to con- Mine,” known on the sé§ 
tinue the series indefinitely. Just | kiss song’’; “Wait'll You 
another argument for you in prov-|Cherle”; and “On Topi 
ing that motion picture news does World Alone,” which is 


have genuine reader interest. to be sung twice. In E 
sings “Dites Moi Ma Me 


entine” and ‘“‘Les Anana 
of these are humorous 
kind he did best in his 1 
career at the Folies B 
the Casino de Paris. 


Almost ready to go into prodic- 
tion is “The Studio Murder Mys- 
tery.’* This will be a 100 per cent 
talking picture, directed by Frank 
Tuttle, and based on the Photo- 
play Magazine serial by the Eding- 
tons. Warner Oland, Baclanova, Moran and Mack, 
Neil Hamilton and Frederic March Black Crows,” are h 
are in the cast. an all-talking comedy, 
Their story is being 1 


a 


Also being readied for shooting 
is George Bancroft's new starring 
picture. It has a pip of a title— 
“Thunderbolt.” It is interesting 
in that it reunites the four men 


Octavus Roy Cohen, aw 
famous “Darktown"” sto 
Saturday Evening Post, } 
filmed as Paramount-Ch 
subjects. a 


+ 
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WHIRLING AROUND THE PUBLIX W 


Mr. John Frier has been appointed manager of 
Council Bluffs, Ia. 


Mr. H. D. Grove has been transferred from the Ri 
la., to manage the Capitol, Cedar Rapids, Ia. 


¥ 


Mr. Herbert Chatkin bas been transferred from 
Council Bluffs to the Piccadily, Rochester, N. ¥., ac 
resigned. oe 


Mr. D. J.. Whyte is manager at the Riviera, 
ceeding Mr. Walter V. Price, who resigned. 


Mr. Bolivar Hyde was transferred from Birmin ; 
ger of Lakeland, Fla., on Feb. 10. Mr. A. R, Jong 


Mr, Chas. G. Branham was appointed mang 
Strand and Galax Theatres, Birmingham, Ala., @ 


Mr. R. F. Emig succeeded Mr. Grove as m . 
Waterloo, on Monday, February 18th. Re 
pir 


ana rail o) 
Mr. Walter Morris is manager of the Commu 
succeeding Mr. G. W. Gallagher who has resign 


On account of the present condition and importance 
and Birmingham operations, Mr. W. C. Pa on W 
eh vip to these two towns with his headqua 
anta, 


Mr. Elmer Daniels has been appointed manager 
atre, Worcester. bd aan 


Julia Dawn replaced Dwight Brown, at 
Buffalo, February 9th. She was.in turn 
Buffalo, by Charles Johnson. yan Wine 


Mel Craig has been assigned as Stag 
politan Theatre, Houston, _ be 
¢ “i m4 ¥ 4 
x f 


moe) 
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AN CLUB 
BIG HIT 
DALLAS 


h, Publix’ smallest 
stature, but not in 
appy. His initial 
ered Saturday at 
ce in Dallas, went 
se afire, and Billy 
kids and old kids 
with the club last- 
r. Such was its 
ceforth, it will be 


to ; 
,» the theatre is 
the kids are happy 
ne is catering to 


é first club was pre- 
ter extensive cam- 
reater Palace was 
in thirty minutes 
Was opened, and 
lich Muth received 
his stunts is with- 
las. He issued 
ds to everyone, 
n them, and of- 
the holders of 
hich a member 
ew. He played 
of novelties, and 
the audience 
‘presented each 
sack of cookies, 
‘y, and promised 
Saturday would 
. more thrilling 
Billy won them 
regular Satur- 
the théatre. 
nh on the club 
week in advance, 
nsive that it got 
Ws: 
sheet block snipes 
ughout city, with 


one week in ad- 


m Friday evening 
ay morning. 

d cuts in papers. 
all high schools, 
bulletin boards. 

ip cards issued,’ num- 
announcement that 
be awarded each 
rs of lucky num- 


panels in lobby 


apers on fact that 
discover young 
3 each Saturday at 
er them at the or- 
work, 

y Muth candy bar 

ads, samples, 

ays. A 
jer run one week 
eting. 

ocal. clothier for 
for Muth, with 
stunt. 
nts that novelties 
out at each meet- 
ilor caps, kazoos, 
aphones, and the 
moted from local 
ads. 
anks printed for 
ation booth and 
ounters of all music 


7 on trip through 
photo layout. 

creen plugging 
ing club alive. ~ 


le stunts which will 
trips to all. schools, 
ing on program, 
uple of acts from 
ge shows; heralds 
all schools, playing 


through popularity 
i the award of Organ 
nd the permanent 
leaders at the or- 
d in yells; an- 
ver radio; continu- 
ging; art panels 
organ solo 
with prizes to 
ite the best or- 
nning selection to 
whole week, as 
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PLOIT YOUR “FRONT-BOYS” 
eS 


SELLING 


era riae Marvin Bldg. Main sot Akard 


Ky Wilkees, Pree wy 
Fue 


TRY SOME OF THESE STUNTS 


1. One of the many stories with which the Dallas papers abounded 
concerning Biily Muth’s organ club which helped. to fetch the 
kiddies. 5 


. 


2. Thousands of these stickers were pasted.up all over town announc- 
ing the opening of the ‘‘Greater Palace’ and the presentation. 


TER PALACE SECTION 


RAY TEAL HAS HIS 
SKILLERN SODA 


“Hello, Folks, I'm ens 
' joying myself now, 
and how!” Ray Teal, 
master of ceremonies 
at the Palace The- 
ater, in a regular 
Dallasite just like the 
rest of us, when it 
comes to drink enjoy- 
ment. Ray, just before 
his first show, walked 
‘behind a 45-foot Skil- 
Jern fountain and picked up a soda glass 


sweet Chocolate. Filling the glass to 
brimming éver with a fine stream of bit- 
ing carbonated wafer, we see him with 


83. Effective placards which further boosted the popular Billy Muth pha Ea are 
ee | cag esa Do 
i itk ier i i free news- © atSkillern’s when Doubl’ Rich Sodas are 
faba ylblluty tor tie Whothes Chips ge nee 
5. Request blank given away at theatre information booth and sheet { 15c 
music_counters of all music stores. 
6. This card entitled the holder to membership in the popular 


Whoopee Club. 


7. Sixty inch display ad payed by the Skillern Drug stores showing 
Ray Teal, Master of Ceremonies at the Greater Palace, endorsing 


their sodas. ‘ 


” 


SHOWMANSHIP vs ROUTINE 


When the “Palace” at Dallas, Tex., was re-modeled, it was made 
the occasion for a gala celebration instead of a mere announcement. 
Dallas almost thought the world was beginning anew, from the bally- 
hoo about it—and the re-opened box-office proved the effort was worth 
it. (1) is a@ flat-half-sheet that sells the organ-soloist as a personality 
instead of just a hired hand in a nickelodeon. (2) Is fac-simile of 
special newspaper supplement published _in celebration of the re- 
modeling job. (3) Is a nifty upright half-sheet card in color that sells 
the whole show in hotel lobbies, windows, etc. 
making the merchants pay for roto-throwaways that you get from the 
exchange and pay for out of space rates. 


EVERY SATURDAY: 


(4) Is @ good job of © 


BOOST RAY TEAL 
WITH STUNT 
PUBLICITY 


Ray Teal, popular stage band 
leader of the Greater Palace, Pub- 
lix’ Dallas de luxe theatre, con- 
tinues onward to an even greater 
popularity through the medium of 
good- work and attractive stunt 
publicity. . 


A recent plug tied him up with 
a chain drug company in Dallas. 
Ray went to one of the stores and 
had his picture taken mixing a 
chocolate soda, which the firm is 
plugging at this time And 
another photo was made of Ray 
drinking the drink he had mixed. 
The two pictures were combined 
in a layout and run in a sixty inch 
display ad by the druggists, with 
Ray indorsing the .chocolate soda. 
And culminative of this stunt, the 
drug chain is going to put out in 
all of their stores a Ray Teal 
Punch, made of a combination of 
fruit juices; they are to run ads 
in the local papers, make stream- 
ers for their fountains, and dis- 
plays for their windows on this 
stunt. 


Another good one was pulled 
when the Baker Show Company of 
Atlanta opened a branch in Dallas, 
and had Ray and the mayor of 
Dallas: as the informal hosts. 
Pictures were made, crashing 
Sunday papers, and one especially, 
of Ray teaching the mayor to play 
the saxophone, drew a lot of at- 
tention and comment. 


Live wire press agents will keep 
their eye open at all times for 
local events in which they can 
tie in their musical personalities, 
and derive a lot of good office pub- 
licity from such hook-ups. 


Na ct ti aati apa fuente Seaplane aoa fnenikn pean ch eaten Science anton iasintcebthisos Lonst acassnctenbestliscnad 
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LIKE THIS! 


MUTH WRITES 
FOLLOW-UP 
SOLO 


A few weeks ago, Billy Muth, 
feature organist of the Palace, 
Dallas, Publix de luxe house, 
made a smash with his original 
solo berating the scaffolding and 
remodeling in the theatre “prior 
to the Opening of the $200,000 
improved Greater Palace. And 
then, with the grand - opening 
week, he came back with another 
even. better solo, callingvattention 
to the vast amount of axpensive 
improvements. He used popular 
nunibers for the music, with his 
Own words, which follow: 

THE GREATER PALACE 


ecg of theatre front for background of 
slide 
WELL, HERE IT IS: NO AIN" 
IT KEEN val dass 
THE PRET-TI-EST THING YOU'VE 
__.EV-ER SEEN 
FOLKS nate THAT OUR NEW 


HO 
1S THE PRET-TI-EST IN ALL T 
SOUTH vey 


(Photo of lobby for background of sild 
THAT BRILL-IANT SIGN, NOW 2 
WITH NINE pote aiphors 

E MORE LIGHTS THA? 

ran Lolth HE Mind Earn 
~ ‘ILL'D WITH WAR 

: AND LIGHT wah 

NEW LIGHTS AND PAINT SURE 

MAKE IT LOOK JUST RIGHT 


(Photo of interior lookin fr 
background of slide) PA aoe cad 0 


NOW DID YOU NO-TICE THAT 
OF DECOR. rey fut 
-OR-A-TIONS FOL-LO 
; THEME ia 
OF RED, es GOLD AND SIL-VER 


SHE 
THEY’RE THE RICH-EST COL: 
TO BE SEEN ay 


(Photo of seats for background of sli 
THE teen tee COM-FORT vou 
ET 


CAN 
YOU. WILL FIND IN THE 
Uy oars SE NEW 


I REAL-LY EN-VY YOU OUT THE 
THIS BENCH IS SO HARD THAT 1 
COULD TEAR MY HAIR 


(Photo of interior lookin to 
for background of slide) . ry te 


THE ee ae CAR-PETS ; MAY- 
0 ’ 


BE 
HAVE NOT NO-TICED THEY’ 
I'M so ENTHUS a can 
cl -THUSED WITH TH 
SHOUT-ING IT T 
‘ALL OF YOU . 


“Stil” from “Alias Ji ine”’ 

for Ramage of slide ots edeeniuy 
I THINK I'VE SAID E-NOUG 

Ort teat GREAT-ER PAL-ACE 


I GOT A BRAND NEW TUNE LA 
EEK 24 


Ww 
THE THEME, SONG FOR THE PIC. 
- TURE HERE NEXT WEEK 


(“Stil” from “Alias Jimmy Valentine’ 
for background of slide 
IT REAL-LY IS A PRET-TY TUNE 
YOU KNOW THAT ALL THESE 
THEMES ARE SOON 
THE eh (cee SONG HITS OF THE 


SO LET ME _IN-TRO-DUCE THE 
NEXT HIT TO-DAY 


(Title slide of “Love Dreams’’) 
NOW LISTEN CLOSELY WHILE 
I PLAY THIS NEW SONG— 
THEN OPEN UP ON THE 
SECOND CHORUS—MISTAKES 
DON’T COUNT 


~ 


{Chorus of “Love Dreams’) 
NOW ALL TOGETHER FOR A BIG 
FINISH—STRETCH YOUR NECKS 
AND YODEL THIS AS LOUD AS 
YOU CAN 

(Chorus of “Love Dreams’) 


PEPPY ADVANCE 
TRAILER IS USED 
ON ORGAN CLUB 


The advance trailer which was 
run on the promotion of the Billy 
Muth organ club is as follows: 

HEY KIDS! 

Young and Old—Young and Lean! 

Prepare for the time of your life 
next Saturday at the Greater Palace! 

BILLY MUTH, that joy boy of 
melody, will inaugurate the first— 

ORGAN CLUB WHOOPEE PARTY! 

From 11 a. m. to 12—-a joy fest of 
singing and fun! 

Novelties for everyone — melody — 
jazz—noise—whoopee! ! 

The Billy Muth Organ Club will be 

a regular Saturday feature of the 

Greater Palace—Billy will play the 

songs that you like—send their names 

to him, and come prepared to sing 
them! 


Get your membership cards at the 
door Saturday—at eleven. 
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oy ‘ Slicies Publix I helped to formulate have been most effective from a company § 01 
| addition, have been the means of providing me ith a host of true personal friends. No man can ° 
: 


HOW MANY 
STAMPEDES 
WILL YOUR 


te cu | TOWN HAVE 
Publix Opinion |} THIS YEAR? 


“Leave no stone unturned to give Publix the 3 | D 
high standing it holds in the world of theatres.” FILE THIS! IT WILL HELP PLAN Be. 
Watch Publix Opinion for this service in every 

trade papers for it, too! 


: 

' 
Published by and for the Press Representatives and Managers of / LENGTH OF FEATURES 

PUBLIX THEATRES CORPORATION pet seem he editorial + |] Rseora 
SAM KATZ, President : : Your Town | No. 

A. M. Bortsrorp, Dr. Advertising Benj. H. Serxowicn, Ediior in Publix ere of Feb- Red not a MT Pel i: ie Teleorial ne 
J. Atsert Hirscu, Associate Editor ruary <. ane Wart Bains gor by An ms: persmeses | 
Contents Strictly Confidential Hre-e-e-e-e- soe ereererenoife | | Chinatown Nights—8 reels (AT) “Paramount — 


The Canary urder—8 reels 


Serer? eee ee ee ee ee) 


SHOWMANSHIP IS SALESMANSHIP! 


HOWMANSHIP is Salesmanship!” ' 

Salesmanship! It’s the alluring new horizon of the industry! Out of the experience of success- 
ful pioneer showmen in Publix whose careers have brought them thru the devious by-ways that criss- 
cross the amusment industry, here is a statement that almost amounts to a creed! 

Do you sell, or are you sqld? 

Do your thoughts dominate, or does the other fellow’s? 

Those of us, whose experience harks back to the heart-breaks of independent operation, days of 
film-buying, theatre operation, labor problems, music problems, stage problems, theatre physical-main- 


: CRYN.) vile i vecapacrereceanee Warners 
| Fugitives—6 reels (AT).......-- Fox oa 
' Weary River—6 reels (AT).... First Nath | 
| Noisy Neighbors—6 reels (PT). Pathe 3 

The Younger Generation — 9 


AT—AIl Talking 
PT—Part Talking 


LENGTH OF TALKING §& 
PARAMOUNT 


Donald Ogden Stewart — The 


tenance, community good-will building, all limited by economies made necessary from gaunt poverty, Blamioriat, ....-sctcsnesvse ea senmeee 
know the truth in the assertion that “showmanship is salesmanship.” In those days your showman tS ade. ts. 
had to divide his time into so many periods that he was fortunate indeed if his effort in any period Ruth Etting in Favorite Melodies. ..... 
of the day was ample to meet his needs. Before he was ready to “sell” anything, three-fourths of ge Big ~~ Antanas denne eis: 


his time and energy was consumed in preparation. 
How different it is todgy in Publix! And how easy it is, compared to those bitter dog-eat-dog days! 
True, your theatres are greater and the publie demands more of you! Yet, fhe best days of showmanship 


WARNER BROTHERS VITAP 


2710 Meet the Wife... ....--e cnn eswen renner 
STOR Al ADDOLE 5 nec nesceee dn ceeds ed ss eseues 


are here, nevertheless. 203. Frank Whitman : 
Nowadays your film buying and booking problem is effectively and economically done for you by ex- 183 An Evening at the Don.........0s+s-ss ss 0a 
perts in a market that is distinctly your market to command! by: Lege or J a’ Premier Concert., 7 
ac oO ie, ce 0 


eee ee eee een eee ** 
** 


Spa 
713 Frances Shelly, The Girl with the Guitar.. 
pass Dave Dryer, Tin Pan Alley......66.-s0e005 


Your musical problems are effectively and expertly solved! 
Your labor situations are presented with the sanity and serenity that a world-wide organization and 


experience can compel, with representation for you by experts versed in the specialized knowledge re- Mexicans Tipico Orchestra. ....6-0+s++s+0e8 
quired. , me aed per cee ei dewde eb 6 6e See ers os He nwe OO Oe 

Stage-shows are cast, produced, routéd by experts and brought to you as the best the world can offer, oete wr vlan Sore taal ‘Grohestea......cs2eine 
and at a cost easily within economic possibilities. 2885 Born & Lawrence, The Country Gentlemen.. 


The experience of a thousand theatres to guide you in your physical operation of the theatre! 

Accountancy made easy and positive by able systems and organization. . 

Publix Theatres have comparatively few of the worries and time-killing conditions that were present 
a decade ago; conditions that still exist outside of Publix—conditions that made your showman devote 


the major part of his time to preparation, and the minor part to collection thru selling: DALE cece e eee eee e ese eea eee uneseases 
Today, three-fourths of your problem in Publix is or should be, your proficiency in Salesmanship to Ais. Jan Garbets Band Blue Shadows—Tiger Rag 
the Public and the remaining fourth of your efforts and time systematized to cover all the rest. rox 
Oe Se ee Se, Seo), kg Movietone News No. 17-4 50 yas Bh CON Bae ae 
HE era of well thought out theatre Salesmanship is here. Organization as exemplified in Publix Moviatous Mewes Mo. 18-Als./iiccesiss.scse% 
brought it. Publix is leading in salesmanship to the public. Mark & McCullough In Beilé of Sanica.....- 
Of the countless changes that have taken place in the industry, Salesmanship to the public 4a ees Be oe! SR aah pp he hes Lae 
alone has remained unchanged. Clark & McCullough in Holland. ... 2.220... 
It has remained unchanged, but not forgotten. In the confusion of preparations, Publix has PATHE 
cleared the decks for the greatest and most far-reaching of all the changes in the industry—the AMM TIOWE BOG) Teh dies oboe ones caces eae cam 
change that will bring the amusement industry before the public on the wings of inspiration and ima- ay, lata SE RS 
arte : ; 3 ‘ vie n OR AE, AEA ig we bir RDS &'6, 0% whe eee 
gination of the most intensive and intelligent appeal show business has ever known. This is obvious to ie 
anyone who reads the signs of the times. ‘Aue Diag nega Nace 9 
f Salesmanship in Publix is well represented and organized. The industry has no more outstand- The Old Barn (Sennett) (AT)... 22)... ole 
ing example of an imaginative and energetic personality than Mr. Katz. And im turn, examine those The Bigible Mr. Bangs. PIO REE “48 
in the executive cabinet whom you most freqnently contact! Salesmen! Crack Salesmen! Salesmen||| - + ~——sLemeth of Non-Aynchronows She watt. 
of show-business who not only survived, at thetvad on the terrors and heart-aches of by-gone pioneer| || Length of Non-Synchronous Sharigcs 


PATHE 


days. Sam Dembow, David Chatkin, William Saal, A. M. Botsford, Boris Morris, Jack Partington, Lem Bridie Biways 


Stewart, Milton Feld, Louis Schneider, J. J. Fitzgibbons! Santew io. kt 
Sturdy and stout, one and all, and able leaders in experience and in energy! BAe ety: a 
There are others, too, far too numerous to name in the narrow confines of this column,——but lead- METRO ; 
ers, all, in Theatre Salesmanship! Competent, kindly, patient leaders and teachers! Unt hi po gel eSNG ; 


* * * * * * * * 


UIDED by these experienced hands at the helm, leadership in theatredom all over the world is 

conceded to Publix. Leadership will always belong to Publix. Your contribution to its intel- 
ligence and energy, and your willingness to observe and learn, and teach, insures future security in 
a manner that never before. has ever been possible. The keynote of that assurance is the ability 
of each of us to become an effective Publix salesman. 

Let us all learn what makes up Publix, and who makes up Publix personnel! It will make 
you proud to be part of such an organization! Let us all learn the attractive organizational facts and 
merchandise Publix offers to the public—and proudly tell the world. Salesmanship takes many 


: Question Mark... os sacssun dees oan 


LAs Vagabond |. .ianh eet taviseiee ‘ 


_AT OUR NEW YORK 


forms. It may be a winning personality—or a dogged perseverance—a blunt honesty, or an imagina- — ie + 
tive mind—or a talent for analysis—or an unusual gift of speech—or'a talent for writing—or a com- The Dummy sipemipcamat tli 
bination of all of these. Any single element of salesmanship is valuable. Additional ones can be RIVOLA baseless 
cultivated if there is faith and enthusiastic willingness to acquire them. Salesmanship is the “know- Iron Mask 


how” of things. The personnel and merchandise of Publix have demonstrated the fact that we in Publix RIALTO 


eer Swed ag dey: 4% ii Wolf of Wall Street 
ce we have the best personnel and merchandise, let us mark the beginning of a new era of sal 7 - 
manship with a 365-days-a-year contjnuation and amplification of the sales intelligence we all gave ner The Dummy aacogtaimperiss 
ing the SAM KATZ APPRECIATION EK: CRITERION ($2). 
What more fitting and permanent tribute to our distinguished leader could we offer than to con- Redakin " bis ys 
tinuously commemorate his First Annual Publix Celebration Week? Let us gaze into the future with EMBASSY 
an enlarged vision of our industry and our future, as made possible by the organizational genius and Wolf Song 98 
ability’ Mr. Katz has shown in making Publix a happy actuality for all of us. . 
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